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 Permasalahan lingkungan merupakan permasalahan yang semakin sering 
dihadapi dalam tahun ke tahun. Berbagai bentuk polusi yang menyebabkan 
ketidakseimbangan dalam ekosistem dapat menjadi pemicu akan masalah yang lebih 
besar lagi di masa yang akan datang. Dalam upaya untuk mengurangi pencemaran dan 
permasalahan tersebut, Pijak Bumi hadir sebagai salah satu perusahaan yang 
menciptakan sebuah solusi sebagai flagship product-nya. Pijak Bumi merupakan 
sebuah perusahaan yang berasal dari Bandung yang memproduksi sepatu ramah 
lingkungan dengan tujuan untuk memberi konsumen sebuah produk yang bersifat 
ramah lingkungan dan menarik daya beli konsumen yang belum menerapkan gaya 
hidup ramah lingkungan. Produk yang ditawarkan oleh Pijak Bumi merupakan sepatu 
yang memiliki fitur ramah lingkungan dan juga memiliki daya tahan yang cukup lama 
serta memiliki desain dan tampilan yang cukup menarik. Oleh karena itu, peneliti 
tertarik untuk meneliti sepatu Pijak Bumi sehingga Pijak Bumi dapat terus berinovasi 
dan mengembangkan produknya yang dapat bersaing dengan kompetitor-kompetitor 
lainnya.  
 Dalam penelitian ini peneliti akan menggunakan variabel Supporting 
Environmental Protection, Drive for Environmental Responsibility, Green Product 
Experience, Environmental Friendliness of Company, dan Social Appeal yang dapat 
mempengaruhi keputusan pembelian konsumen. Penelitian ini juga melibatkan 157 
responden yang sudah lolos uji screening dan mengetahui produk Pijak Bumi namun 
belum pernah membelinya. 
 Berdasarkan hasil pengolahan data, penelitian ini menunjukkan bahwa 
Supporting Environmental Protection, Drive for Environmental Responsibility, dan 
Green Product Experience memiliki pengaruh yang positif terhadap Green Purchase 
Decision, sedangkan untuk Environmental Friendliness of Companies dan Social 











 Environmental problems are the kind of problems that often occur every year. 
Many factors that can cause imbalances in the ecosystem can be a trigger for an even 
greater problems in the future. As an effort to reduce pollution and other environmental 
problems, Pijak Bumi present as one of the companies that creates a solution as its 
flagship product. Pijak Bumi is a company originating from Bandung that produces 
environmentally friendly shoes with the aim of providing environmentally friendly 
customers and attracting purchasing power of consumers who do not adopt 
environmentally friendly lifestyles. The products offered by Pijak Bumi are shoes that 
have environmentally friendly features with long durability and have a design and 
appearance that is quite attractive. Therefore, researcher is interested to make a 
research on Pijak Bumi shoes so that Pijak Bumi can continue to innovate and develop 
products that can compete with other competitors. 
 In this study, researcher will use Supporting Environmental Protection, Drive 
for Environmental Responsibility, Green Product Experience, Environmental 
Friendliness of Company, and Social Appeal variables that can influence consumer 
purchasing decisions. The study also involved 157 respondents who had passed the 
screening test and knew of Pijak Bumi products but had never bought it. 
 Based on the results of data processing, this study shows that Supporting 
Environmental Protection, Drive for Environmental Responsibility, and Green Product 
Experience has a positive effect on Green Purchase Decision, while for Environmental 

















Puji dan syukur penulis panjatkan kepada Tuhan Yang Maha Esa karena hanya 
izin yang berasal dari-Nya penulis dapat menyelesaikan laporan skripsi ini dengan 
judul “Analisis Pengaruh Supporting Environmental Protection, Drive for 
Environmental Protection, Green Product Experience, Environmental Friendliness 
of Companies dan Social Appeal terhadap Green Purchase Decision” dengan usaha 
semaksimal mungkin dan sesuai dengan waktu yang telah ditentukan. Penyusunan 
laporan skripsi merupakan salah satu syarat dari Universitas Multimedia Nusantara 
yang harus dipenuhi agar dapat menyelesaikan pendidikan strata satu Jurusan 
Manajemen Universitas Multimedia Nusantara. Selama proses penyusunan laporan ini, 
penulis mendapatkan banyak pengalaman dan juga wawasan mengenai topik terkait. 
Penulis pun berharap agar laporan ini dapat memberikan wawasan dan informasi bagi 
para pembaca. 
 Dalam melaksanakan mata kuliah skripsi ini, penulis juga ingin mengucapkan 
terima kasih kepada orang-orang di sekitar penulis dalam melakukan penyusunan 
skripsi ini karena tanpa bantuan dan arahan dari mereka, penulis tidak akan mungkin 
dapat menyelesaikan laporan ini dengan lancar dan tepat waktu. Oleh karena itu, 
penulis ingin mengucapkan terima kasih kepada: 
1. Tuhan Yesus Kristus yang senantiasa memberikan rahmat, hikmat dan juga 
penyertaanNya kepada penulis selama penyusunan laporan skripsi. 
2. Ayah, Ibu, dan kakak-kakak perempuan dan juga kakak ipar, yang selalu 
mendoakan penulis dan atas kasih sayang yang menjadi motivasi dan semangat 
atas penyusunan laporan. 
3. Ibu Purnamaningsih, S.E., M.S.M., selaku dosen pembimbing yang selalu 
memberikan arahan dan bantuan kepada penulis, sehingga penulis dapat 
menyelesaikan laporan skripsi dengan lancar dan tepat waktu. 
4. Natasya Christ Evelyn, yang selalu menyertai penulis dalam setiap masalah dan 
memberikan motivasi agar dapat menyelesaikan penyusunan skripsi ini dengan 




5. Grup FAMALAY berisikan Jimmy, Aloy, Matthew, Ivan, Adi, Tenjo, Andy, 
Nicho yang mendampingi penulis dalam menjalankan penyusunan skripsi, serta 
bantuan dan arahan yang membantu penulis dalam menyelesaikan penyusunan 
laporan dengan lancar dan tepat waktu. 
6. Grup Boys Talk berisikan Jordan, Louis, Eithel, Tian, Johdy, James, Timothy 
yang selalu memberikan hiburan kepada penulis dalam masa-masa yang sulit 
pada saat penyusunan skripsi. 
7. HMM CLUB yang berisikan Jordan, Louis, Johdy, Timothy, dan Filemon yang 
senantiasa menyertai penulis setiap malam. 
8. Para responden yang telah bersedia dan berpartisipasi dalam penyusunan 
laporan ini. 
9. Teman-teman satu bimbingan yang berisikan Christine, Lathifah, Monica, 
Dicky, Bimo, dan Andy. 
10. Harry Ongko, yang telah membantu penulis dalam penyusunan BAB 3. 
11. ,dan pihak-pihak lain yang telah menyertai penulis dalam penyusunan laporan 
ini secara tidak langsung. 
 
Penulis menyadari bahwa laporan ini masih jauh dari kesempurnaan dan masih 
memiliki keterbatasan. Oleh karena itu, penulis menerima segala saran dan kritik yang 
membangun dari pihak manapun atas kekurangan dalam laporan skripsi ini. Sekali lagi 
penulis mengucapkan terima kasih kepada seluruh pihak yang telah membantu penulis 
dan penulis juga berharap semoga laporan ini memiliki manfaat bagi para pembaca. 
 
 











LEMBAR PERSETUJUAN SKRIPSI ........................................................................... i 
LEMBAR PERNYATAAN TIDAK MELAKUKAN PLAGIAT ................................ ii 
ABSTRAK ................................................................................................................... iii 
ABSTRACT ................................................................................................................... iv 
KATA PENGANTAR .................................................................................................. v 
DAFTAR ISI ............................................................................................................... vii 
DAFTAR GAMBAR ................................................................................................. xiii 
DAFTAR TABEL ....................................................................................................... xv 
BAB I  PENDAHULUAN ............................................................................................ 1 
1.1 Latar Belakang ............................................................................................... 1 
1.1.1  Rumusan Masalah ................................................................................. 11 
BAB II  TINJAUAN PUSTAKA ................................................................................ 14 
2.1  Green Marketing .......................................................................................... 14 
2.2  Consumer Behavior ...................................................................................... 14 
2.3  Supporting Environmental Protection ......................................................... 15 
2.4  Drive for Environmental Responsibility ...................................................... 16 
2.5  Green Product Experience ........................................................................... 17 
2.6 Environmental Friendliness of Companies .................................................. 18 
2.7  Social Appeal ............................................................................................... 18 
2.8  Pengembangan Hipotesis ............................................................................. 19 
2.8.1  Pengaruh Positif Supporting Environmental Protection terhadap Green 




2.8.2  Pengaruh Positif Drive for Environmental Responsibility terhadap 
Green Purchase Decision .................................................................................... 20 
2.8.3  Pengaruh Positif Green Product Experience terhadap Green Purchase 
Decision............................................................................................................... 20 
2.8.4  Pengaruh Positif Environmental Friendliness of Companies terhadap 
Green Purchase Decision .................................................................................... 21 
2.8.5  Pengaruh Positif Social Appeal terhadap Green Purchase Decision .... 22 
BAB III  METODOLOGI PENELITIAN .................................................................. 27 
3.1  Gambaran Umum Objek Penelitian ............................................................. 27 
3.1.1  Profil Pijak Bumi .................................................................................. 27 
3.2  Desain Penelitian .......................................................................................... 29 
3.2.1  Jenis Penelitian ...................................................................................... 30 
3.2.2 Data Penelitian ........................................................................................... 31 
3.3 Ruang Lingkup Penelitian ................................................................................. 32 
3.3.1  Target Populasi...................................................................................... 33 
3.3.2  Sampling Unit ....................................................................................... 33 
3.3.3  Time Frame ........................................................................................... 33 
3.3.4  Sampling Technique.............................................................................. 34 
3.3.5  Sampling Size ....................................................................................... 36 
3.4  Proses Penelitian .......................................................................................... 36 
3.5  Identifikasi Variabel Penelitian .................................................................... 37 
3.5.1  Variabel Independen ............................................................................. 38 
3.5.2  Variabel Dependen ................................................................................ 38 
3.5.3  Variabel Teramati.................................................................................. 38 




3.7  Teknik Pengolahan Data .............................................................................. 46 
3.7.1  Analisis Deskriptif ................................................................................ 46 
3.7.2  Analisis Kuesioner ................................................................................ 46 
3.7.3  Uji Pre-Test ........................................................................................... 47 
3.7.4  Uji Validitas .......................................................................................... 47 
3.7.5  Uji Reliabilitas ...................................................................................... 49 
3.7.6  Regresi Linear Berganda ....................................................................... 49 
BAB IV  ANALISA DAN PEMBAHASAN ............................................................. 55 
4.1  Deskripsi Profil Responden.......................................................................... 55 
4.1.1  Profil Responden Berdasarkan Jenis Kelamin ...................................... 55 
4.1.2  Profil Responden Berdasarkan Usia Responden ................................... 56 
4.1.3  Profil Responden Berdasarkan Profesi.................................................. 56 
4.1.4  Profil Responden Berdasarkan Anggaran untuk Membeli Produk 
Ramah Lingkungan ............................................................................................. 57 
4.1.5  Profil Responden Berdasarkan Apa yang Responden Ketahui Mengenai 
Sepatu Pijak Bumi ............................................................................................... 58 
4.2  Analisis Deskriptif ...................................................................................... 59 
4.2.1  Penilaian Responden Terhadap Variabel Supporting Environmental 
Protection ............................................................................................................ 60 
4.2.2  Penilaian Responden Terhadap Variabel Drive for Environmental 
Responsibility ...................................................................................................... 63 
4.2.3  Penilaian Responden Terhadap Variabel Green Product Experience .. 65 
4.2.4  Penilaian Responden Terhadap Variabel Environmental Friendliness of 
Companies ........................................................................................................... 66 




4.2.6  Penilaian Responden Terhadap Variabel Green Purchase Decision ... 69 
4.3  Uji Instrumen ............................................................................................... 71 
4.3.1  Uji Pre-Test ........................................................................................... 71 
4.3.2  Uji Keseluruhan Data ............................................................................ 74 
4.4  Uji Asumsi Klasik ........................................................................................ 78 
4.4.1  Uji Multikolonieritas ............................................................................. 78 
4.4.2  Uji Normalitas ....................................................................................... 79 
4.4.3  Uji Heteroskedastisitas .......................................................................... 80 
4.5  Uji Model ..................................................................................................... 81 
4.5.1  Uji Koefesien Determinasi R2 ............................................................... 81 
4.6.  Uji Hipotesis ................................................................................................ 82 
4.6.1  Uji Simultan (F test) ............................................................................. 82 
4.6.2  Uji Signifikan Parameter Individual (Uji t) .......................................... 83 
4.6.3  Analisis Regresi Linear Berganda ......................................................... 84 
4.7  Pembahasan .................................................................................................. 85 
4.7.1  Pengaruh Supporting Environmental Protection terhadap Green 
Purchase Decision ............................................................................................... 85 
4.7.2  Pengaruh Drive for Environmental Responsibility terhadap Green 
Purchase Decision ............................................................................................... 85 
4.7.3  Pengaruh Green Product Experience terhadap Green Purchase Decision
 86 
4.7.4  Pengaruh Environmental Friendliness of Companies terhadap Green 
Purchase Decision ............................................................................................... 86 
4.7.5  Pengaruh Social Appeal terhadap Green Purchase Decision ................ 87 




4.8.1  Upaya dalam meningkatkan Green Purchase Decision melalui 
peningkatan Supporting Environmental Protection. ........................................... 88 
4.8.2 Upaya dalam meningkatkan Green Purchase Decision melalui 
peningkatan Drive for Environmental Responsibility......................................... 90 
4.8.3  Upaya dalam meningkatkan Green Purchase Decision melalui 
peningkatan Green Product Experience ............................................................. 92 
BAB V  KESIMPULAN DAN SARAN ..................................................................... 95 
5.1  Kesimpulan .................................................................................................. 95 
5.2 Saran ............................................................................................................. 97 
5.2.1  Saran Bagi Perusahaan .......................................................................... 97 
5.2.2  Saran Untuk Peneliti Selanjutnya.......................................................... 98 
DAFTAR PUSTAKA ............................................................................................... 100 
LAMPIRAN .............................................................................................................. 107 
Lampiran 1 Output Uji Validitas dan Reliabilitas Pre-Test .................................. 107 
Lampiran 1.1 Output Uji Validitas dan Reliabilitas Supporting Environmental 
Protection .......................................................................................................... 107 
Lampiran 1.2 Output Uji Validitas dan Reliabilitas Drive for Environmental 
Responsibility .................................................................................................... 108 
Lampiran 1.3 Output Uji Validitas dan Reliabilitas Green Product Experience
 ........................................................................................................................... 109 
Lampiran 1.4 Output Uji Validitas dan Reliabilitas Environmental Friendliness 
of Companies ..................................................................................................... 110 
Lampiran 1.5 Output Uji Validitas dan Reliabilitas Social Appeal .................. 111 
Lampiran 1.6 Output Uji Validitas dan Reliabilitas Green Purchase Decision 112 




Lampiran 2.1 Output Uji Validitas dan Reliabilitas Supporting Environmental 
Protection .......................................................................................................... 114 
Lampiran 2.2 Output Uji Validitas dan Reliabilitas Drive for Environmental 
Responsibility .................................................................................................... 115 
Lampiran 2.3 Output Uji Validitas dan Reliabilitas Green Product Experience
 ........................................................................................................................... 116 
Lampiran 2.4 Output Uji Validitas dan Reliabilitas Environmental Friendliness 
of Companies ..................................................................................................... 117 
Lampiran 2.5 Output Uji Validitas dan Reliabilitas Social Appeal .................. 118 
Lampiran 2.6 Output Uji Validitas dan Reliabilitas Green Purchase Decision 119 
Lampiran 3 Output Uji Analisis Regresi Linear Berganda Keseluruhan Data ..... 120 
Lampiran 4 Output Uji Heteroskedastisitas Glesjer Keseluruhan Data ................ 124 






Gambar 1.1 Jumlah Kendaraan Bermotor di Indonesia. Sumber: Badan Pusat Statistik
 ....................................................................................................................................... 1 
Gambar 1.2 Jumlah polusi laut atas sampah plastik (juta ton/tahun). Sumber: CNBC
 ....................................................................................................................................... 3 
Gambar 1.4 Car Free Day di Jakarta. Sumber: Merdeka.com ...................................... 4 
Gambar 1.5 Ilustrasi Indeks Standar Pencemar Udara. Sumber: BeritaSatu ................ 5 
Gambar 1.6 Ilustrasi Refill Station oleh Unilever. Sumber: Berita Satu ...................... 6 
Gambar 1.7 Reusable Cup Starbucks. Sumber: detikFood ........................................... 7 
Gambar 1.8 Adidas x Parley Boost. Sumber: Adidas ................................................... 9 
Gambar 1.10 Sakka Hi-Top Navy. Sumber: PijakBumi ............................................. 10 
Gambar 1.9 Pijak Bumi Atom Series. Sumber: Pijak Bumi ....................................... 10 
Gambar 2.1 Model Penelitian ..................................................................................... 26 
Gambar 3.1 Logo Pijak Bumi, Sumber: pijakbumi.com ............................................. 27 
Gambar 3.2 Desain Penelitian Menurut Malhotra (2017) ........................................... 29 
Gambar 3.3 Sampling Design Process (Malhotra, 2017). ........................................... 33 
Gambar 3.4 Tipe Teknik Sampling. Sumber: Malhotra (2019). ................................. 34 
Gambar 4.1 Profil Responden Berdasarkan Jenis Kelamin ........................................ 55 
Gambar 4.2 Profil Responden Berdasarkan Usia ........................................................ 56 
Gambar 4.3 Profil Responden Berdasarkan Profesi .................................................... 57 
Gambar 4.4 Profil Responden Berdasarkan Pengeluaran Untuk Membeli Produk 
Ramah Lingkungan dalam 1 bulan ............................................................................. 58 
Gambar 4.5 Profil Responden Berdasarkan Apa yang Responden Ketahui Mengenai 
Sepatu Pijak Bumi. ...................................................................................................... 59 
Gambar 4.7 Hasil Uji Normalitas Pada Variabel Supporting Environmental 
Protection, Drive for Environmental Responsibility, Green Product Experience, 





Gambar 4.8 Hasil Uji Heteroskedastisitas Pada Variabel Supporting Environmental 
Protection, Drive for Environmental Responsibility, Green Product Experience, 
Environmental Friendliness of Companies, Social Appeal terhadap Green Purchase 
Decision....................................................................................................................... 80 
Gambar 4.10 Perbandingan tampilan dan desain Pijak Bumi dengan produk pesaing. 
Sumber: Pijakbumi.com .............................................................................................. 89 
Gambar 4.9 Contoh Ilustrasi dalam memberikan tampilan yang lebih menarik. 
Sumber: nike.com ....................................................................................................... 89 
Gambar 4.11 Contoh Ilustrasi sepatu berbahan dasar plastik daur ulang milik adidas x 
Parley. Sumber: Highsnobiety.com............................................................................. 90 
Gambar 4.12 Ilustrasi pembelian sepatu mendapatkan kaus kaki gratis (augmented, 
actual, dan core product). Sumber: Allbirds.com....................................................... 92 
Gambar 4.13 Contoh ilustrasi untuk promosi pengurangan harga. Sumber: kota.com
 ..................................................................................................................................... 93 







Tabel 2.1 Penelitian Terdahulu ................................................................................... 22 
Tabel 3.1 Tabel Definisi Operasional ......................................................................... 39 
Tabel 3.2 Uji Validitas ................................................................................................ 48 
Tabel 4.1 Skala Interval Kategori Mean ..................................................................... 59 
Tabel 4.2 Penilaian Responden Terhadap Variabel Supporting Environmental 
Protection .................................................................................................................... 60 
Tabel 4.3 Penilaian Responden Terhadap Variabel Drive for Environmental 
Responsibility .............................................................................................................. 63 
Tabel 4.4 Penilaian Responden Terhadap Variabel Green Product Experience ......... 65 
Tabel 4.5 Penilaian Responden Terhadap Variabel Environmental Friendliness of 
Companies ................................................................................................................... 66 
Tabel 4.6 Penilaian Responden Terhadap Variabel Social Appeal............................. 68 
Tabel 4.7 Penilaian Responden Terhadap Variabel Green Purchase Decision ........... 69 
Tabel 4.8 Hasil Uji Validitas Pre-Test ........................................................................ 71 
Tabel 4.9 Hasil Uji Reliabilitas ................................................................................... 73 
Tabel 4.10 Hasil Uji Validitas Keseluruhan Data ....................................................... 75 
Tabel 4.11 Hasil Uji Reliabilitas Keseluruhan Data ................................................... 76 
Tabel 4.12 Hasil Uji Multikolonieritas Pada Variabel Supporting Environmental 
Protection, Drive for Environmental Responsibility, Green Product Experience, 
Environmental Friendliness of Companies, Social Appeal terhadap Green Purchase 
Decision....................................................................................................................... 78 
Tabel 4.13 Hasil Uji Heteroskedastisitas Glesjer Pada Variabel Supporting 
Environmental Protection, Drive for Environmental Responsibility, Green Product 
Experience, Environmental Friendliness of Companies, Social Appeal terhadap Green 




Tabel 4.14 Uji Model Pada Variabel Supporting Environmental Protection, Drive for 
Environmental Responsibility, Green Product Experience, Environmental 
Friendliness of Companies, Social Appeal terhadap Green Purchase Decision. ........ 81 
Tabel 4.15 Uji F Pada Variabel Supporting Environmental Protection, Drive for 
Environmental Responsibility, Green Product Experience, Environmental 
Friendliness of Companies, Social Appeal terhadap Green Purchase Decision. ........ 82 
Tabel 4.16 Uji t Pada Variabel Supporting Environmental Protection, Drive for 
Environmental Responsibility, Green Product Experience, Environmental 
Friendliness of Companies, Social Appeal terhadap Green Purchase Decision. ........ 83 
Tabel 4.17 Uji Regresi Linear Berganda Pada Variabel Supporting Environmental 
Protection, Drive for Environmental Responsibility, Green Product Experience, 
Environmental Friendliness of Companies, Social Appeal terhadap Green Purchase 
Decision....................................................................................................................... 84 
 
  
